
 

Table of Contents 
 
OVERVIEW .............................................................................................................................................................. 2 

A. Purpose 
B. Methodology 
C. Coding and Tabulation 
D. Presentation 

 

Internet Access for Business Purposes....................................................................................................................... 4 

Internet Usage ............................................................................................................................................................ 5 

Helpfulness of Internet............................................................................................................................................... 6 

Business-Related Obstacles/Barriers of the Internet.................................................................................................. 7 

Useful Information Currently Unavailable on Internet – Verbatim Response .......................................................... 8 

Internet Usage for Product Selections........................................................................................................................ 9 

Use of Online Job Quotation Applications .............................................................................................................. 10 

Likeliness of Obtaining Product Information from a Manufacturer’s Web site ...................................................... 10 

Use of Internet or EDI to Enter PO's........................................................................................................................ 11 

Applications/Services Available on Manufacturer’s Web sites of Value................................................................ 13 

Customer Internet Research..................................................................................................................................... 14 

Company Web site ................................................................................................................................................... 15 

Customer Contact Via the Internet........................................................................................................................... 16 

Sell Products to Customers Online .......................................................................................................................... 17 

Types of Products Sold Online to Customers .......................................................................................................... 18 

Sites Containing Comprehensive Plumbing Information ........................................................................................ 19 

Products Purchased Online in Five Years................................................................................................................ 20 

Likeliness of Using the Internet for Placing Orders ................................................................................................ 21 

Communication Preference from Manufacturers..................................................................................................... 22 

Trade Magazine Read Online .................................................................................................................................. 23 

Visit Web sites Suggested by Third-Party Source ................................................................................................... 24 

Type of Internet Connection .................................................................................................................................... 25 

Number of Employees ............................................................................................................................................. 26 

Employee Internet Use............................................................................................................................................. 27 

Amount of Time Employees Use the Internet ......................................................................................................... 28 

Business Changes from the Internet......................................................................................................................... 29 

How Internet is Changing Business — Verbatim Comments.................................................................................. 30 

Appendix.................................................................................................................................................................. 31 

 


